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hǾŜǊ ǘƘŜ Ǉŀǎǘ ŦŜǿ ƳƻƴǘƘǎ ǿŜΩǾŜ ōŜŜƴ ǘŀƭƪƛƴƎ ŀ ƭƻǘ ŀōƻǳǘ ōǊŀƴŘƛƴƎΦ  ¢ƻ ƎŜǘ ŀƭƭ ƻŦ ǳǎ ǘŀƭƪƛƴƎ ǘƘŜ ǎŀƳŜ 

language I thought it might be useful to go over a few terms and give examples of how they might be 

used in situations with which we are already familiar. 

Branding is the process involved in creating a unique name and image for a 

product (good or service) in the mind of the consumer.    

The way the brand owner wants the consumer to perceive the brand, and 

by extension the branded company, organization, product or service is 

called the Brand Image. 

And finally the Brand Identity is the message the brand owner wants to communicate to potential 

consumers.  The message should be focused on the value and promise provided as well as reflected in 

the organizational characteristics. 

[ŜǘΩǎ ǎŜŜ Ƙƻǿ aŎ5ƻƴŀƭŘΩǎ ŘƻŜǎ  representing these terms.  Their process to create a unique image and 

name association has been quite successful; you (and especially your children and grandchildren) see 

the άgolden archesέ and ƪƴƻǿ ǘƘŀǘΩǎ ǘƘŜ ǇƭŀŎŜ ŦƻǊ ŀ ƎƻƻŘ ōǳǊƎŜǊ ŀƴŘ ŦǊƛŜǎΦ  Even further you expect a 

certain level of quality and level of cleanliness and finally, the brand identity carries with it the 

underlying message they provide good value for the money spent and as a company they appreciate 

families as customers. If you think about it we regularly derive information about items and 

organizations based on their brands. 

There are misconceptions some of us have regarding branding, especially as applied to nonprofit 

organizations.  Branding IS NOT marketing and advertising, although both will help our brand.  Branding 

IS selling everything associated with our organization.  Larry Checco, a well known consultant to non-

profits who spoke at the 2009 Altrusa International Convention advised us that organizations can use 

branding to create visibility and to convince supporters of the value of our organization.  He explained 

that selling our organization is really all about telling the Altrusa story; sharing with others what being 

part of Altrusa means to us. 

A successful nonprofit brand resonates with the aspirations of its audience.  What we need to 

remember about nonprofit branding is itΩǎ more about the volunteers we want to attract and less about 

what activities the organization does.  

²ƘŀǘΩǎ ¢Ƙƛǎ .ǊŀƴŘƛƴƎ {ǘǳŦŦ 
All About?  
By Donna C. Johnson, President 
Altrusa International, Inc. 



B R A N D I N G  ( C O N T I N U E D )  
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LΩŘ ƭƛƪŜ ǘƻ ƭŜŀǾŜ ȅƻǳ ǿƛǘƘ ŀƴ ŜȄŀƳǇƭŜ ǘƻ ǘƘƛƴƪ ŀōƻǳǘΦ  ²ƘŜƴ ȅƻǳ ōƻǳƎƘǘ ȅƻǳǊ ƭŀǎǘ 

ŎŀǊ Χ ǿŀǎ ƛǘ ƳƻǊŜ ŀōƻǳǘ ōǳȅƛƴƎ ŀ ƳŀŎƘƛƴŜ ǘƻ ƎŜǘ ŦǊƻƳ ƻƴŜ ǇƭŀŎŜ ǘƻ ŀƴƻǘƘŜǊ ƻǊ 

ǿŀǎ ƛǘ ƳƻǊŜ ǎŀȅƛƴƎ ǎƻƳŜǘƘƛƴƎ ŀōƻǳǘ ȅƻǳΚ LΩƳ ŜŎƻƴƻƳƛŎŀƭΦ  L ŎŀǊŜ ŀōƻǳǘ ǘƘŜ Ŝƴπ

ǾƛǊƻƴƳŜƴǘΦ  LΩƳ ȅƻǳƴƎ ŀǘ ƘŜŀǊǘΦ  ¸ƻǳǊ ŎŀǊ ƛǎ ƭƛƪŜ ȅƻǳǊ ōǊŀƴŘΣ ƛǘ ŎǊŜŀǘŜǎ ŀƴ ƛƳŀƎŜ 

of you when people see you driving it. 

¢ƘŜ ǘƛƳŜ ǎǇŜƴǘ ƛƴ ǘƘŜ ǇǊƻŎŜǎǎ ƻŦ ŘŜǾŜƭƻǇƛƴƎ !ƭǘǊǳǎŀΩǎ ōǊŀƴŘ ǿƛƭƭ ōŜ ǿŜƭƭ ǿƻǊǘƘ 

the effort.  It will help Altrusans identify our unique qualities and provide a co-

hesive, consistent identity.  It will assist us to educate our communities and potential members about what Altrusa 

means.  And as our brand identity spreads it will facilitate our ability to focus our message to the changing organiza-

tional characteristics thereby ensuring our future.  What a great investment. 

 

 Membership  

Karla Lewis, Membership Coordinator  

REVITALIZE, REVITALIZE, REVITALIZE 

It is apparent that clubs under charter strength need some assistance in rebuilding.  The District Board continues to 
support the rebuilding of clubs with a financial grant assistance program.  Up to $2000 in grants will be disbursed 

throughout Areas I, II, and III during the 2009 -2011 biennium. (grants given out as $1000/year)  

To achieve the most equitable distribution of funds, a competitive grant process will be used.  This process will allow 
each club to assess their needs and seek the kind of assistance that will be most helpful for their situation and be 

most likely to be successful.  The District Twelve Board will evaluate applications and determine grant approvals.  

Eligibility:   Clubs must meet the following eligibility criteria:  

The Club must have fewer than 20 members.  

The Club must submit a completely filled out Grant Application Form.  

The Club must be willing to work with the assigned Area Director of Membership Committee member.  

The Club must meet the benchmarks they established in their revitalization plan.  

Submission of application:     The completed application form must be submitted no later than December 1, 2009.  All  
applications forms must be signed and dated by the Club President.  Please send application forms to: Karla M Lewis, 

Membership Coordinator, 81 Otten Drive  La Grande, Oregon 97850  541-663-0803  klewis@oregonwireless.net 

If your club does not have an application form or have questions, please contact Karla Lewis.  

 

mailto:klewis@oregonwireless.net
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EACH ONE GET ONE 
 

òONE SMILE BEGINS A FRIENDSHIPó 
òONE HAND CLASP LIFTS A SOULó 

 
Although it is a tiny number, one can make a very powerful impact . The next time you think about giving 

up on a prospect, not taking the time to mentor and inspire consider th e fact that you may be just one 

email, one phone call or one letter from getting, keeping and inspiring a new Al trusan. 

 
MAKE ONE CONTACT EVERY WEEK. 
 

ü Search newspapers, contact employers , personal news, send congratulatory letters.  

ü Contact professional associates for suggestions. 

ü Talk to relatives, church members, friends  

ü Contact local city government for names.  

ü Search trade and professional directories.  

ü Visit businesses. 

ü Contact people who may have an interest in your service projects.  

ü Contact individuals  who have just moved into the community who might be looking for 

community involvement.  

ü Wear your Altrusa pin so that you can explain what Altrusa is all about. (do you have 

personal cards, brochures?) 

ü Use logo products. 

ü Fill out the 40 guests in 4  minutes form.  

 
 

 

          THE POWER OF ONE 

 



 

 

 

NEW CLUB BUILDING FOR 2009-2011  

The Altrusans at the 2009 International Convention in Indianapolis, passed 
the 2009-2011 International Budget with some aggressive incentives for 

Districts, Clubs and Individuals for new club building.  

For any new club chartered between June 1, 2009 and May 21, 2011, the 
organizer will receive within six weeks of the forming club reaching charter 
strength with all of the appropriate actions taken 100% of the first year, 
International Dues (20 members x $55.00=$1100). If the organizer commits 
to supporting the newly formed club and the club remains at charter 
strength at renewal time of the second year, the organizer will receive 50% 
of the new clubõs International Dues (20 members x $27.50=$550).  Already 
in place in International Policy 20 is a $500 award paid in three increments 
during the charter process, so these new funds will be in addition to what 

has already been established. 

With all of these incentives in place, all that is needed is YOU!  What can we do to help 

Altrusa grow in District Twelve?  
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It is time to CELEBRATE ALTRUSA IN DISTRICT TWELVE!!! 

Hi, I am Ann Fialka, Altrusa International of Hermiston and your District Twelve Service Chair.  

I hope you have had a great autumn. I know clubs have been busy making plans for the year and the 

confusion and excitement of new officers and committee chairs is settling down.  Now it is time to get 

in gear and see if I can help you and your clubs.  

First of all, I want to congratulate Altrusa International Inc. of Longview - Kelso for their Celebration of 

Literacy  project winning First Place Honorable Mention of the Mamie L. Bass Service Award at the 

International Convention. That is very exciting!  

It is back to school time and I wonder if you remember that very important lesson from kindergarten 

called sharing? Some ideas about the word share: to contribute to, distribute, communicate, let 

somebody in on, impart, reveal, discloseéééé..you get the idea. So here is what I am asking of each 

club. Share your project ideas with the rest of the district. Letõs celebrate what each other is doing. 

There is a wealth of experience and ideas already at work. Letõs find out what works and what doesnõt. 

Send your information to me and I will send it on to all the District Twelve clubs. It isnõt hard but it is 

important  

 

COMMUNITY  SERVICE 

Ann Fialka, Service Coordinator  



 

 

Generally, I would imagine the information about  your clubõs projects would come from the chair of the 

committee dedicated to service projects. However, I would appreciate anyone who would take a few 

minutes to let me know what is going on in your club. (Maybe you can send an extra copy of it to Bonnie 

Canaday for the web.) I have been in contact with the president of each club and am in the process of 

getting the contact information for the service chairs so I can communicate directly with them by email. 

Please donõt hesitate contacting me:   fialka@charter.net   or   541-567-3928. 

Letõs celebrate being connected to an organization of caring, 

passionate people who volunteer their time and energies to 

making a difference in the lives of others. I look forward to 

hearing about what is happening in each District Twelve 

Altrusa club and sharing it with others so we can all celebrate 

the great work being done.  
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WORLD WATER DAY 

 

The objectives of the Dr. Nina Fay Calhoun International Relations Award are to encourage and stimulate 

international relations, create an awareness of other cultures and people of the world, and to recognize 

outstanding club achievement in international relations.  

To this end, Altrusa International has prepared a list of International Days. Even if your club already has an 

international project, you are urged to choose one of these Days to acknowledge and celebrate by 

something  so simple as an article for your newsletter.   Record your activities and submit for consideration 

of the International Relations Award.  The days are as follows:   

¶ United Nations Day (Oct 24),  

¶ International Day for the Elimination of Violence Against Women (Nov 25),  

¶ Human Rights Day (Dec 10),  

¶ World Day of Social Justice (Feb 20, 2010), 

¶ International Womanõs Day (March 8, 2010), 

¶ World Health Day (April 7, 2010),  

¶ International Day of Families (May 15, 2010).  

INTERNATIONAL RELATIONS 
SHELLEY TURNER  

SERVICE    (CONTINUED) 

mailto:fialka@charter.net


A day that was not listed by Altrusa International is World Water Day  (March 22).    In 1992, the United 

Nations General Assembly designated March 22 of each year to be World Water  Day.  In 2005, they 

declared that the next ten years were to be the UN International Decade for Action on Water.  This is a 

subject that is increasingly important to all of us.  

Lack of access to safe drinking water affects 

nearly one billion people.  In many countries, 

women and children must walk for hours in order 

to obtain water.  Leaving the safety of their 

village puts them at physical risk.  Waterborne 

illnesses result in diarrhea and death, particularly 

among children under five.  Local economy, 

agriculture, and education are seriously impacted 

by lack of safe drinking water.   

Research your local non-profit agencies and donõt 

be surprised if you find at least one organization 

trying to remedy this problem one filter, well or 

pump at a time.   Cascade Medical Team 

(www.cmt -oregon.org), headquartered in Eugene, 

Oregon, travels to Guatemala every year.  An 

outgrowth of their original mission of providing medical care is to also provide gravity water filters.  These 

filters take about 15 minutes to set up and produce up to 10 gallons of safe drinking water every four 

hours.  Thirst -aid (www.thirst -aid.org), previously headquartered in Eugene, created a Ceramic Water 

Filter.  Thirst -Aid takes its mission to Myanmar and works on the belief that if the populace is educated, 

that education is easily transferred to the next individual.  Through education, eight private Ceramic Water 

Filter (CWF) producers have been created which employ over 150 people.  These companies have 

manufactured and distributed over 90,000 CWFs, providing a population of nearly half a million with 

sustainable clean drinking water.  

The International Relations page on the District Twelve website lists Ryanõs Well Foundation, a creation of 

one individualõs vision about the need for clean water.  In ten years, this organization has helped more 

than 575,000 people.  

Give a woman and her family safe drinking water, and you have begun to provide the means for her to 

achieve strength, health, and the ability to move beyond simple survival.    

The world is big, the needs are many but you and your club can make a difference one step at a time.  

Choose a Day to celebrate or a charity to support - heck, do a Habitat home build in another country ð  as 

Altrusans, you are already major volunteers ð  do it for the world we live in.  

WORLD WATER DAY            (Continued from page 5) 

Page 6 A L T R U S A  I N T E R N A T I O N A L ,  I N C .  

D I S T R I C T  T W E L V E  



 

 

NEW MEMBERS ñ  September  2009  
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NAME CLUB SPONSORS 

Mary Cordes Spokane  

Penelope McCarthy Yaquinta Bay Ursula Marinelli  

Rita Prothero Roseburg Liz Vajda 

Pam Salisbury Yaquina Bay Gabrielle McEntee-Wilson 

Diana Smith Longview-Kelso Judi Smith 

Cathy Zimmerman Lake Washington East Linda Peterson 

   

   

 

November   1 Daylight Savings Time Ends 

 11 Remembrance Day  (Canada) 

 11 Veteranõs Day (US) 

 25 
International Day for the Elimination of Violence  
Against Women 

 26 Thanksgiving Day (US) 

 30 Get ready for Nominating committee nominations  

December 1 Half year dues for new member  12/1  -  3/31  

 4 Winter Board Meeting @ Best Western in Cascade Locks, Oregon 

 5 
Conference planning with committee chairmen &  
board members 

 7 Pearl Harbor Remembrance Day 

 10 Human Rights Day 

 13 First day of Hanukkah 

 25 Christmas Day 

 26 Boxing Day  (Canada) 

DATES TO REMEMBER: 


